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Kinecta: DIY Syndication
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Content providers will now have a way of measuring brand

impact through syndication and determine the value of their

content on partner sites.”

Mathison sees more opportunity. He'd
like to partner with big aggregators that
want to quickly syndicate their content
without having to develop their own tools
to implement it or outsource their plan to a
syndication service. “There are content pro-
viders that don’t want to lose control over
their brand, their relationships, and their
content. Thig is why our Kinecta Interact
platform climinates all intermediaries (out-
sourced syndication services) and equips
them with the technology necessary to
have total control of syndicating the con-
tent themselves.”

INTERACT-ING

Mathison believes that Kinecta’s Interact
platform comhined with premium con-
tent is the solution Lo furnish the big aggre-
gators (or uther content providers) with
all the necessary tools to successfully enter
the syndication space. With Interact, con-
tent aggregators can syndicate their own
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Kinecta Syndicator Lite—a free, |CE-bused
content distribution toal. Enables content
providers 1o automate content dclivery tasks
amaong a distribution network of up to five con-

tent subseribere.

Kineeta Interact—e syndicalion platform that
provides @ robust, scalabie infrastructure for
lhe.automated dislribution and deployment of
digital contenl.

Kinecta TrafficRegister- a hosted Internet appli-
cation sesvice lor interet and Syndicator Lite
users, that enables cantent providers to automag-
cally measure Usage leveds of their distribn e
content across their entire syndication notwork.

content directly to their own subseriber
base. Marhison cxplained that “traditional
aggregators und newer syndication inter-
mediaries solved an injtial need for compa-
nies who were looking for ways to gather
news information, since no other distribu-
tion method existed, however Kinecta sees
the syndication market broader than just
news and simple text,” Interact is designed
to handle the movement of content offer-
ings containing text, graphics, ITTML,
XML, and streaming video and audio files.
The product is bascd on an implementation
of the Information and Content Exchange
protocol (ICE), an open XML-bgsed com-
munication standard for content exchange
[For more on ICE, see page 34. —Fd.|
Interact iv divided into two compo-
nents: Syndicator {used by content pro-
viders, aggregators, and publishers) and
Subscriber (used by Web sites and corpo-
rate intranets and extranets). They both
run on Linux, Microsoft Windows NT,
Microsoft 2000, and Sun Solaris opcrat-
ing systems and require a Java Virtual
Machine and Netscape or Internet Explor-
er. Syndicator also requires 20MB disk
space, 128MB memory, and an ODBC/
JDBC-compliant database. Subscriber re-
quircs 5MB disk space and 64MB mem-
ory. Pricing is available in two models—
perpetual and unnual. Perpetus! pricing
offers a one-time payment option that
starts at $120,000, and the annua! license
starts at $60,000, Both models iuclude
the licensc to Kinecra Interuct, implemen-
tation, services, and technical support.

WHO GOES THERE?
Another Kinecta product i3 Traffic-

Register, which is part of its suite of ASP.

services. TrafficRegister is a hosted Internet

application service for Kinecta Interact’

users. It enables content praviders to
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measure usage levels of all of their distrib-
uted content across their syndication net-
work. “For the first time ever, content
aggregators can determine page views and
urique visitors for their content,” said
Mathison. “This is once of the assets that
we bring to our clients—.enabling them to
quickly and uutomatically gather usage
information, including which subscriber
sites are generating the most impressions
of their content, and which content is gen-
erating the most interest. Content pro-
viders will now have a way of measuring
brand impact through syndication and
determine the value of their content on
partner sites,” added Mathison.

Clients can use the information gath-
ered 10 offer more targeted content hased
on ROI analysis, that cnables the develop-
ment of new business models and estab-
lishment of more targeted syndication
partnerships. “With the TrafficRegister pro-
duct, Kinecta completes all the pieces
needed by syndication networks—content
delivery, transformation, and measure-
ment,” concluded Mathison,

Despite a shrinking pool of venture
capital, Kinecta has reeently secured $17
million in third-round venture funding.
Among the investors is Adobe Ventures,
the venture investment arm of Adobe
Systems Inc. With it’s new cash infusion,
Kinecta plans to further develop and
integrate more ASP services and release
newer versions of its Interact platform. It
will also push forward a plan of develop-
ing an aulomatic content directory cata-
log that will help catcgorize conteat
offerings for clients,
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